












 

 

June 10, 2011 

 

Honorable Gregory C. Fajt, Chairman 

Pennsylvania Gaming Control Board 

PO Box 69060 

Harrisburg, PA 17106-9060 

 

Re: SugarHouse Casino Relicensing 

 

To the Honorable Chairman and Members of the Pennsylvania Gaming       

Control Board: 

 

We are writing to express support for the relicensing of SugarHouse 

Casino. Since their opening in September 2010, SugarHouse has been a 

reliable marketing partner for the hospitality community, and the addition 

of gaming to the city of Philadelphia has provided visitors with more 

reasons to come to Philadelphia, stay longer, and come back again. 

 

The mission of the Greater Philadelphia Tourism Marketing Corporation 

is to make Philadelphia a premier destination through marketing and 

image building that increased business and promotes the region’s vitality. 

Since we began marketing in 1997, leisure tourism to the region has 

increased by more than 10 million visitors, and overnight stays are up 

66%, well above the national average. 

 

An important part of this growth has come from the ever-improving tourist 

product in Philadelphia. New attractions, museums, parks and hotels give 

us more to market, and give visitors more reasons to come. Since opening 

in September 2010, SugarHouse Casino has become a key tourism asset 

for Philadelphia. Out of town visitors have yet another recreation option 

during their stay, and Center City hotel guests and conventioneers are able 

to visit the casino conveniently through the Sugar Express shuttle service.  

 

This new visitor asset helps build business in two ways. Visitors who 

come to Philadelphia specifically for gaming have the opportunity to 

discover all the other great assets of the region – historic attractions, 

museums, restaurants, arts, etc. These visitors can extend their stay to take 

in other parts of the city, and they may return again. Repeat visitors 

typically spend more on their subsequent trips to the region, and often 

become ambassadors for Philadelphia, telling their friends and family 

about their great experience and bringing them along on their next trip. 

 

 



Secondly, visitors who are drawn to Philadelphia for other reasons may extend their trip 

to include the gaming experience. Each extra night spent in Philadelphia means extra 

dollars for our hotels, restaurants and businesses. These visitor dollars generate tax 

revenue, and support jobs for our residents. The more diverse options a region offers, the 

more it can attract to all types of visitors, and the longer they will stay. 

 

SugarHouse has proven to be a reliable and valued marketing partner for GPTMC and the 

hospitality community. Just months after their opening, SugarHouse was the title sponsor 

for the New Year’s Eve Fireworks at Penn’s Landing. Their sponsorship helped to ensure 

that two fireworks shows would be possible, which helped to make this critical 

hospitality night a success. Center City hotel occupancy on New Year’s Eve hit 90% for 

the first time in several years, and those guests spent dollars at businesses throughout the 

city. SugarHouse has also partnered with Center City hotels and restaurants to connect 

their customers with places to stay and to dine, helping to build business throughout the 

hospitality industry. We look forward to their continued involvement as a hospitality 

partner in the future. 

 

 

Sincerely,  

 

 
Meryl Levitz 

President and CEO 
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